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ADVANCED SOCIAL
MEDIA STRATEGIES

Taking your company beyond social media presence

Sheril Vergara
RH Power & Associates, Inc.

WHAT’S YOUR CURRENT SOCIAL

BUSINESS STRATEGY TO SELL RVS?

» Are you maximizing the correct social

media sites to reach the RV buyer?
» Are you reaching enough RV buyers?

» Are you engaging your social
community?

» If not, you’re not implementing the right
social media business plan!

» Let’s turn these “no’s” into “yes’s” by
incorporating “Advanced Social Media
Strategies”!

F.X RH Power _

Aciweind

BECAUSE IF YOUR SOCIAL BUSINESS

STRATEGY IS RIGHT...YOU WILL STAND TALL
ABOVE YOUR COMPETITION!
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IN ORDER TO BE SUCCESSFUL WITH
SOCIAL MEDIA EFFORTS, YOUR

DEALERSHIP MUST HAVE A
SUCCESSFUL SOCIAL BUSINESS

STRATEGY!

FN RilFower,

SO, WHAT IS A

SUCCESSFUL SOCIAL
BUSINESS STRATEGY?

N RiLFower
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Social Pushes into All Parts
of the Business

© MARKETING AND
COMMUNICATIONS

w0 SUPPLY CHAIN

SUES © Sormects rovanoun e

o iR FINANCE ©

CUSTOMER EXPERIENCE © Social support provided

ﬂt/wﬁ‘;’ AJIVC‘?/VI&&I, e

SET YOUR SIGHTS HIGH AND
YOU CAN NAIL IT!

&

Challenge: There are - @9

over 1200+ social media
networks today and that
number is still growing.

Solution: Target the RV
buyer demographic
networks only!

ﬁl};
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With 74% of online adult
consumers participating in social

media, you too must participate.
You want your dealership to have

fans, friends and followers.

—————

You must hit the RV demographic
with strategic targeting, integrate

your advertising campaigns with
social media efforts and have
tracking methods to measure

results.
PR BH Power

SOCIAL MEDIA TARGETING

For RV dealers, targeting your
RV buyer prospect on social
sites must include the “Big 3”.

Therefore, your social media
presence should include
Facebook, Twitter and

YouTube! DRy

N RiLFower

THE BIG THREE

#1 Facebook - 1.2 Billion Users
-A social utility that connects friends

#2 Twitter — 125 Million Users
-A social site to share and discover what is happening
right now

—_
(=)
=

#3 YouTube - 80 Million Users

-A social site for uploading and sharing videos

=
=
D
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How Marketers Use Social Media

% of B2C and B28 marketer:

W ez

FA RiiTomer

Social networking site use by age group, 2005-2013
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THE AVERAGE AGE

The average social network user is 37

years old.
#1 Facebook‘gs Billion Users

Average age!

#2 Twitter - 1 illion Users
Average age

#3 YouTube - illion Users
Average age@ Tube

(35+ RV Demographic)
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SOCIAL MEDIA EFFORTS

Set a specific social media budget-
usually determined by social media

goals.

Include a plan to build fans, followers,
viewers and keep them engaged to build

relationships.

BOTTOM LINE...

GET RESULTS!

Your social media program must include
daily posts to trigger engagement.
Your results will effect your organic

placement.
Your efforts will build relationships and
create leads.

Your social business strategy will
determine your results...

And, all of these combined with proper
management will determine your SUCCESS!
And, when it’s done right...

THE AMAZING CAN HAPPEN!
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ENGAGEMENT

Your social media efforts should
provide daily posts that encourage
like, sharing and comments. The
posts should encourage interaction
and engagement.

WA@M D
If you targeted the RV buyer m”#gmw
prospect to grow your fans, 5 4p
followers and viewers, this /

continued engagement will help
build relationships and loyalty.

Keep your social community involved
with your business!

YOUR SOCIAL MEDIA
ENGAGEMENT EFFORTS MUST
INCLUDE:

Engaging Posts
Engaging Content
Engaging Questions
Engaging Comments
Engaging Shares
And the success can be
measured!

F-N RH Power
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LET’S LOOK AT SOME SOCIAL
MEDIA ENGAGEMENT RESULTS:

Barruumd .

T = EaaE
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Q0000 -
_ T 900000 -

PN RiLPower

9621 Fourth Street NW, Albuguerque, NM 87114-2128 ¢ 505.761.3150 e Fax: 505.761.3153 ¢ e-mail: RHPower@qgwest.net

Advertisi ] pind Moawleeti g



RH Power

and Associaters, lac.

HERE’S AN ENGAGING DEAL:

X RH Power

Aed Kesvetnbri Tt

HERE’S AN ENGAGING COUPON:

FREE DESSERT of YOUR CHoICE

219 130 8002

@5 .

PRINT YOUR coupon ' SHARE THIs
couron ’

e ————
F-N RH Powe
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YOUR SOCIAL BUSINESS

STRATEGY MUST...

Target the RV buyer prospect on Facebook,

v

Twitter and YouTube.
Provide daily engaging posts to encourage likes,

v

comments, content and shares.

Build loyalty and relationships through listening
and responding to your social community.

v

v

Provide your social community with offers,
coupons, deals and encourage positive social
reviews.

v

Enact strategies and converge all business
efforts with your social community.

Your goal is to be your social community’s
FARHPower RV source to do business with!

= e Ty
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LET’S TAKE
ANOTHER LOOK AT
THE SOCIAL MEDIA
SITES THAT TARGET

THE RV BUYER

PROSPECT:

FN RilFower,

and Associaters, lac.
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“MUSTS” FOR YOUTUBE SHARING:

» Upload videos of your inventory

» Upload your TV commercials
» Upload manufacturer provided

videos

» Bottom line: video improves SEO,

organic search engine and social
placement as well as influences

prospects
FNERRever

RECOMMENDATION:

» If you don’t have the means to create

inventory videos, let your social media
service provider take care of it. Itis

relatively inexpensive and will maximize
your team’s time. These videos with

audio can be created through an
inventory feed directly from your
website using 6 or more photos along

with the unit’'s options and features with
the dealership information.

R It’s that simple!
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INCENTIVE BUYING...

» Social media can generate almost
100% more leads than any other
channel including direct mail,

telemarketing, trade shows or even
PPC? From Hubspot's 2013 State of

Inbound Marketing report, lead
conversion occurs a whopping 13%

higher with social media marketing
than the average digital marketing
lead conversion rates.

STEPS TO CREATING A SOCIAL MEDIA

LEAD...
» #1: Be friendly, not sales-y

Engage with your audience in the same
place that the audience engages with

their friends and families. For example,
a status update that’s an invitation to

enter a contest could potentially show
up in your followers’ news feeds wedged

between pictures of their children or
grandchildren. Be casual and inviting

and avoid using hard-sell tactics.
F.N RH Power

Sed Reiveiabrt, ot

STEPS TO CREATING A SOCIAL MEDIA

LEAD...
» #2: Make your existing customers want to
share news about your contest

» Hosting a contest gets the word out about
your company to people who aren’t

already followers or customers. Then
make sure you build a campaign that

offers entrants the chance to double their
odds for winning by sharing the entry

form.
» Why? The people who enter your contest
are more likely to share news about the

contest if there is something in it for them

9621 Fourth Street NW, Albuguerque, NM 87114-2128 ¢ 505.761.3150 e Fax: 505.761.3153 ¢ e-mail: RHPower@qgwest.net

Advertisi ] pind Moawleeti g



RH Power

A/lfv;

Asrociater, luc.

STEPS TO CREATING A SOCIAL MEDIA
LEAD...

» #3: Share details about your contest
everywhere

» When you get your campaign up and
running, don’'t be shy about promoting it
and even hosting it outside of Facebook.
Embed the entry form on your website,
add a link to the bottom of your
company’s email newsletter, tweet a
link and even add a link to your email
signature. Don’'t neglect a single
opportunity to get the word out!

FN RilFower,

STEPS TO CREATING A SOCIAL MEDIA
LEAD...

» #4: Make sure your campaign is mobile
friendly

» One of the things Facebook Page
admins complain most frequently about
is Facebook’s lackluster support of
mobile. Since the majority of Facebook
users access their accounts via mobile
devices, make sure your contest is easy
to enter from a smartphone or tablet
and that you’ve tested it on a variety of
devices.

N RiLFower

STEPS TO CREATING A SOCIAL MEDIA
LEAD...

» #5: Make sure your followers know that one
of your contest goals is to be able to serve
them better

A contest gives you an opportunity to learn more
about your customers/clients but they should know
that your ultimate goal is to give them more of what
they love about your company. For example, before
they’re given access to the entry form you might
ask them if there are any products or services they
wish you offered. You might want to know what
their budget is for the upcoming year, or their
timeframe for a major purchase. Collecting this kind
of information will help you meet the future needs
of your customers and clients.

PN RiLPower
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FACEBOOK PAY-PER-CLICK

ADVERTISING...

» An advertising strategy to drive more RV
social media prospects to your page or

website.
» Utilizes user demographic targeting.

» Positions your ad in front of the targeted
user.

FN RilFower,

Advarise on Faceback

What kind of reaults do you want for your ada?

o

Clicks to Website

&

= 9

N RiLFower

ENGAGING APPS ON A

FACEBOOK PAGE:

Apps

WELCOME

RV Specials.

TV Commercials

PN RiLFower.
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CORRESPONDING COUPON:

_——

FN RilFower,

SOCIAL REPUTATION MANAGEMENT--

WHOSE GOT YOUR BACK?

With 90% of online viewers
stating that reviews

impact their buying

decision, it’'s imperative
that someone monitor and

protect your social

reputation!

F-N RH Power
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Reviews

DO Matter [y LA

decision to purchase a
product or service

PN RiLPower
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SOCIAL REPUTATION MANAGEMENT

» According to a recent survey, 90% of
consumers who recalled reading online
reviews claimed that positive reviews
influenced their decision to buy. On the
flipside, 86% said that negative reviews had
also influenced buying decisions.

v

The survey also found that while negative
reviews are most commonly found on
popular review sites, positive reviews are
most frequently seen on social media—with
44% coming from Facebook.

X RH Power
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SOCIAL REPUTATION MANAGEMENT

» Bottom Line: Online reviews play an important
role in how customers are finding your business
online.

Consumers want to know they can trust
businesses to provide a positive experience
before deciding to make a purchase, sign up for
a service, or even visit your place of business.
The best thing to do to get the most out of
online reviews is to encourage the people who
know you best to share their feedback. Reviews
and recommendations from your best customers
can have a major impact on your business.

v

v

F-N RH Power
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Consumer Use of Online Customer Reviews for Local Businesses
% of respondents in the US s~d Canads
July 2014

Do you read online customer
reviews to determine whether 8
Iocal business is & good business?”

29%
24%
"
12%
Mo

"2011 2012 w2013 2014

53
49% 49%
;

7%
22%

e, regularly Yes, occasionaity
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SOCIAL REPUTATION MANAGEMENT

» To effectively manage your social
reputation, you must...

» Generate positive reviews

» Respond quickly and positively to
negative reviews

» Your overall goal is to build a
positive online reputation,
promote your reputation online

and attract more customers!
PR e

A Asrociates, lc.

SOCIAL REPUTATION MANAGEMENT

» Let’s take a look at some
ways you can generate
positive reviews!

FRRH Pawer‘

Sed Acieeiabrd

Follow-up mailer
or email!

PN RiLPower
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Here's a portion of an email with a coupon and special offer
that encourages sharing !

Share on Share f:ﬁ
Facebook Twitter Linkedin

X RH Power

And Kesveintes, Toes

A thank you card with a special discount
incentive for reviewing their experience!

And, they receive their discount when they
bring in a copy of their review to their next

rARiener .

o~ Eor ~ wrhase
N Thanks Again =or YOur © urcnase l
ries W&U‘WWNL‘*.N\EM‘W!’D@(D’M

Dear Torence. S |

{rom Ibex.com. Ifs boen a couple of wooks s )
sk youto s rcard s o 09X 57 000 L e, oot |

placed yo order wih us and we were

you think of our products. i you would

1 from your order, click on the
Rato This Product Bution Below

Thanks,
Your Friends @ foex

WATTT44
Womans Shak Jersey SUBMIT A
. = REVIEW
FOR A CHANCE 1O

. Mens Indie Turtle

F-N RH Power
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A business card with a review request and a URL review link!

- Company Name %

123 Main Street
Anytown, US 97052 NTRACTOR

(55) 555212 [P John Smith

YourWehPage.cqg How did 167 Paase rview my senvica onine at

YourWehPage.com/review

PN

REMEMBER...

REVIEWS=RF'ENUE

REMEMBER...

Including social media marketing and
social reputation management in

your social business strategy is key
to reaching ALL potential RV
buyers...and implementing these

efforts correctly will get results!

PN
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ADVANCED SOCIAL MEDIA
STRATEGIES...

Social media success comes from your
commitment to engaging your social
community to generate leads by
implementing advanced social media
strategies with the newest techniques
to reach the RV buyer—wherever they
are. Do this, and your dealership will
maximize its ROl while increasing sales!

BECAUSE WHEN IT’S DONE RIGHT...

YOU CAN ACHIEVE
UNBELIEVABLE RESULTS!

Your company now has a strategy to
incorporate advanced social media
knowledge with the latest techniques.
It’s time to prepare your dealership’s
team for unbelievable social media
results...
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ADVANCED SOCIAL MEDIA STRATEGIES
ARE YOUR SECRET TO UNBELIEVAELE

SUCCESS!

E y Power
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